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A New,
Fresh

Outlook
for Gas

King

With our new car wash
upgrade we will be
selling a prepaid wash
card known as the
Clean Card and our
future plans include

| allowing organizations

to sell Clean Cards as a
fundraiser.
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Gas King has been in business for
more than 32 years. during which

time they have been recognized as an

avid community supporter. For many
years, the company has received the
Lethbridge Sun Times Best of the Best
Award for car washes.

“Although we think our locations
have the same look and feel as the
large gas chains. our customers know
that we are a local company,” says
Brent Morris, president of Gas King.
He further states that their customers
support them because they know that
Gas King supports their community in
many ways.

“We have been a proud supporter of
WHL Lethbridge Hurricanes, WMBL
Lethbridge Bulls and a variety of local
golf tournaments,” says Morris. “We
have been a long-time supporter of
Lethbridge’ s summer fair & rodeo,
Whoop-Up Days and sell tickets to this
and other local events” A pupul.u at-
tleum durmg \\ hunp Up Days is the

Gas King Stage which hosts many Ca-
nadian bands during the five-day fair.

Morris says their Charity Car Wash
fundraising program gets great support
each summer. This program allows or-
ganizations to use a self-serve car wash
bay to hand wash vehicles and raise
money for their worthwhile causes.

Considering all the charity causes
that Gas King supports they are un-
dergoing a project that will see each
of their five carwash sites undergo an
upgrade and facelift.

“Washtech from Calgary was chosen
by us as the installer of the Exact One
equipment as we had used Washtech
in the past and liked their work." says
Morris. “They had also done many in-
stalls of Exact One equipment so we
were very confident in their ability to
install the equipment with minimal
downtime.”

Undertaken by Washtech of Calgary,
the existing coin boxes were removed
and replaced with new Exacta brand »»

FINAL UPGRADES FOR EACH OF THE GAS
KINGS WASH SITES INCLUDE THE WASHTECH
FOAMING CONDITIONER MANUFACTURED BY
WASHTECH SPECIFICALLY FOR GAS KING SITES.
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Louchsereen payment system. Al the time
that this article was written, the three Le-
thbridge locations and one of the Medi-
cine Hat sites were completed. The fifth
location, which is in Medicine Hat, will be
completed later this year.

Kevin Turner, president of Washtech
Vehicle Wash Systems is proud that they
were able to “pretty up” each of these sites
and help Gas King integrate systems such
as Lxacta Car Wash Systems, allowing to
use a variety of ways to pay for their wash...
including credit cards, their King Card re-
wards card and the Gas King charge card.

Kevin Turner, president of Washtech
Vehicle Wash Systems of Calgary stated
that some of the Gas King sites used dif-
ferent coin boxes. Gas King wanted the
pay stations standardized to allow for
an easier, smoother experience for their
customers and worked with Washtech to
replace the old coin operated coin boxes
with the new Exacta Touchscreen Bay
Master touchless, coinless payment sys-
tem.

“With our new car wash upgrade we will
be selling a prepaid wash card known as
the Clean Card and our future plans in-
clude allowing organizations to sell Clean
Cards as a fundraiser,” says Morris.

Asabig supporter of local business, Gas
King started a great partnership with the
KickBack loyalty card network from Idaho |
in 2007,

"It has been a great 10 years of giving our
customers points on almost all of their
purchases, which they can spend just like
cash back at our locations on anything we
sell)” says Morris. “In 2011, we branded our
program King Card but we still remained
on the KickBack network”

Doug Garratt, president of Exacta con-
firms that Gas King is one operator who
is strongly into gas, c-store and car wash-
ing, Gas King has an extensive charge card
and loyalty card (King Card) base so ac-
cepting these cards in the bays was impor-
tant to them. Their InfoNet POS system
in the store has been integrated to accept
these cards for years. The upgrade on each
of the four Gas King sites was completed
with the goal of integrating these exist-
ing programs with the Exacta program
of credit card and gift card, enabling
customers to earn points on car washes
right in the self-serve car wash bays. They
were also looking for a modern look and
feel to their self serve wash and therefore
put in the Exacta Color Touch Screens
with a custom look and feel that Gas King
designed with Steve Sinclaire of Sinclaire
Design Associates in Calgary. Overall, they
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are working towards a better service and
convenience for their customers, both
old and new.

The final upgrades for each of the Gas
Kings wash sites include the Washtech
foaming conditioner manufactured
by Washtech specifically for Gas King
sites, the upgraded payment systems by

o

Exacta along with spot free rinse and Dy-
naVac vacuums in each bay and dryers.
Social media is something that Morris
knows is important for keeping current
with their customers. Gas King’s URLs
include gasking.com and mykingcard.

com. [4

Washing Instructic

NEW WEBSITE, NEW EXPERIENCE,
SAME QUALITY SERVICE & PRODUCTS.
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